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Weblink provides insight on the potential impact location-based advertising (LBA).  Bruner II and Kumar describe two basic LBA techniques: Push Approach and Pull Approach.  The two approaches offer different benefits and require different implementations.  They also discuss consumer attitudes regarding mobile advertising.  This will be useful during the inception and elaboration phase of this project.

Location Programming Best Practices for Windows Phone

http://msdn.microsoft.com/en-us/library/ff431814%28v=vs.92%29.aspx
Android Developers: Obtaining User Location

http://developer.android.com/guide/topics/location/obtaining-user-location.html

Weblink provides best practices for handling common functions of location-aware applications for Windows Phone and Android.  A sample of the topics are: minimize power consumption, plan for unavailability of location data, and defining a model for the best performance.  These factors must all be considered when developing BAPA.

Location-Based Advertising: 

The Key to Unlocking the Most Value in the Mobile Advertising and Location-Based Services Markets 

http://www.gpsworld.com/gps/white-paper-location-based-advertising-report-9580

Weblink provides an overview of the market for location-based advertising, touches upon the push-pull business concept, and discusses common revenue models for mobile advertising.  These revenue models will help determine the types of metrics that should be made available to the businesses and organizations that use BAPA to post notifications.  Lastly, the weblink lists 10+ companies that are involved with location-based advertising with a summary of their specialty.  This will be useful in the future when doing more research.

